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DIA Group proceeds with its 

organisational changes 
 

 
 
17 October 2018 – Madrid, Spain 
 
As part of the transformation process initiated by the DIA Group, the company has carried out a 
series of changes in its organisational structure, effective as of today.  
 
A new Executive Management team of DIA Spain has been created, headed up by Faustino 
Domínguez de la Torre. This new management team unifies the commercial and operational areas 
of all the banners. Faustino Domínguez de la Torre is part of the company’s Management 
Committee, and previously was Director for Spain of the DIA banner.  
 
In addition, a Human Resources Executive Management team has been created at Group level, in 
this case headed up by Alejandro Grande, who will also be part of the DIA Group’s Management 
Committee. Alejandro Grande is the current Executive Director of DIA Argentina, and he will 
combine this role with that of Executive Director of Human Resources until the end of the handover 
period to his successor, who will be appointed at a later stage. 
 
Lastly, a Corporate Secretariat has been created to unify the legal, security, and financial control 
areas. This Secretariat will be headed up by Miguel Ángel Iglesias, the current Legal and 
Compliance Director of the DIA Group. In addition to the Legal and Compliance area, the Corporate 
Secretary will also be responsible for the financial control, asset security, IT systems security, and 
insurance areas. Miguel Ángel Iglesias will report directly to the CEO, Antonio Coto.  
 
 
 
 
 
DIA (Distribuidora Internacional de Alimentación) is an international food retailer that also distributes fast-moving and HPC goods. DIA 
is traded on the Madrid Stock Exchange and is part of the Ibex 35, the main reference index of the Spanish stock market. In 2017, gross 
sales under banner reached EUR10.33bn and the company had 7,388 stores in the countries in which it operates: Spain, Portugal, Brazil 
and Argentina.  
 

“Stop underage drinking, a challenge for all” is a social initiative promoted by Grupo DIA. The aim is to tackle the 
issue of underage drinking. With this project, we are working together with the whole of society to reduce alcohol 
consumption among minors in our country to zero 


